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We truly believe in the organizations we support, providing expertise and commitment
that enables them to amplify their messages, expand their audiences and attract the patrons and
donors who can ensure their success. Check out some of the social impact work we’ve had the
pleasure of being a part of this year.

Spotlight

Loving Out Loud: Social Impact In The Community
Helping worthy nonprofits promote their causes is an important part of who we are at Method. So,
when we heard the LOVELOUD Festival was returning after a two-year hiatus, we were thrilled to
help with the event and spread awareness of their amazing work.
The festival featured performances from Grammy Award-winning recording artist Dan Reynolds of
Imagine Dragons and other stars such as WILLOW, Anitta, Neon Trees, The Aces, and Mat &
Savanna Shaw. Proceeds went to LGBTQ+ organizations including Encircle (another Method
client), the Tegan and Sara Foundation, the Trevor Project, Equality Utah and others.
Why is this cause so important to us? LGBTQ+ teen suicide, often caused by a lack of
communication or an absence of acceptance, is one of the most troubling issues in our
communities. The numbers are staggering:
Suicide is the second leading cause of death in the US for youth (teenagers) according to
the CDC.
LGBTQ+ youth that come from a home or community where they are not accepted are
eight times more likely to commit suicide.
Learn more about the LOVELOUD Foundation, or donate, on their website.

What We've Been Up To

Helping Instagram Launch Fundraising On Reels
This past Earth Day, we helped Meta announce Instagram’s new fundraising feature through an
integrated influencer campaign and paid media partnership with Bustle and Elite Daily.
Climate change continues to be a critical issue for the world and, while millions of people
are eager to help, they’re not always sure where to start.
Meta wanted to empower everyday activists by showing that every little bit helps. Adding
fundraising on Reels made it easy to join the fight against climate change, but Instagram needed
a way to let people know they could get involved on their favorite platform.
We know that technology has changed our relationship with the planet and that it can play a role
in how we save the planet. So, in partnership with our colleagues at Meta, we worked with
climate-aware content creators like Caelynn Miller-Keyes, Pattie Gonia and Lil Dicky to share tips
on healing the planet on Earth Day. The team of creators also shared personal planet-friendly
habits, volunteer opportunities and encouraged users to make donations on Reels.
In the end, Meta expanded its offering of fundraising tools, making them more easily available to
1.5 million nonprofits on Facebook and Instagram, especially including those involved in fighting
climate change.

A Pop of Culture

AAPI Stories From Method
May is Asian American and Pacific Islander Heritage Month, an annual celebration of the
contributions and culture of all Americans and immigrants who are of Asian and/or Pacific Islander
descent.
We celebrated our AAPI community by hosting virtual lunches for each of our office hubs with
traditional food and other fun activities like a virtual tour of San Francisco with David Giesen as he
explores the AAPI roots that “bloomed in this city.”
As many of our clients and team members are part of the AAPI community, we celebrated their
accomplishments and highlighted the richness and diversity of their cultures on Instagram. Check
it out here.

What We’re Listening To

Insights

The Challengers Podcast
from VCCP Business

Introverted? You can still
succeed in PR

Hear Lucy Carver, ESG and Sustainability
Adviser on why intent is no longer enough. In
this episode, Lucy discusses how businesses
can lean in and play their part in meeting
society's biggest challenges, from working
out their role for the business to collaboration
and metrics for measurable action. Listen to
the episode here.

Many assume the stereotypical PR person is
outgoing, social and on their third cup of
coffee by opening bell. While that may be the
case for many, there’s a hidden group out
there just as hungry, thoughtful and
intelligent, but a little more… reserved. Our
own Mike Bradley shared his experience as
an introvert in PR. Read the full blog here.
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